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Abstract: The rapid expansion of social media platforms has
transformed the way financial information is accessed,
interpreted, and applied by young investors in India. Financial
influencers, commonly referred to as finfluencers, have
emerged as key opinion leaders who simplify complex
financial concepts and deliver them in engaging digital formats.
This research study explores the impact of finfluencers on
financial literacy levels and investment behavior among
millennials in India.

Using primary data collected from 150 respondents through a
structured questionnaire, the study applies statistical tools
including  descriptive  statistics, Chi-square analysis,
correlation, regression, and ANOVA to examine relationships
between social media exposure and financial decision-making
patterns. The findings reveal that social media significantly
enhances awareness and participation in financial markets.
However, it simultaneously increases behavioral biases such as
herd mentality, overconfidence, fear of missing out, and
speculative trading.

The study concludes that while finfluencers democratize
financial knowledge, there is a need for structured regulatory
oversight and improved financial education frameworks to
ensure responsible investing practices among millennials.

1. Introduction

The digital revolution in India has reshaped multiple sectors,
including finance. The increasing accessibility of smartphones,
affordable internet, and social networking platforms has shifted
financial learning from traditional institutions to digital spaces.
Millennials are increasingly turning to social media platforms
for investment advice, portfolio strategies, and wealth-building
techniques.

Finfluencers produce content ranging from stock
recommendations and cryptocurrency insights to mutual fund
comparisons and tax planning strategies. Their ability to
communicate in relatable language and visual formats makes
financial topics more approachable. However, the absence of
formal qualifications among many finfluencers raises concerns
regarding biased

misinformation  and promotions.

This study attempts to understand whether finfluencer-driven
content genuinely improves financial literacy or primarily
influences investor psychology and behavior. It aims to
evaluate both the positive and negative implications of this
emerging trend.

2. Literature Review

Existing literature in behavioral finance highlights that
investors are often influenced by cognitive biases rather than
purely rational decision-making. Overconfidence bias leads
investors to overestimate their knowledge and underestimate
risks. Herd behavior causes individuals to follow market trends
without independent analysis.

Studies on digital finance suggest that social media accelerates
information diffusion. However,
information does not always translate into improved financial

increased access to
literacy. Instead, exposure to persuasive content may increase
speculative behavior.

Research also indicates that millennials are more receptive to
peer-based recommendations and influencer marketing
strategies. This makes them particularly vulnerable to
persuasive financial content shared online.

3. Research Objectives

1. To examine the impact of social media exposure on
financial literacy among millennials.

2. To analyze the influence of finfluencers on investment
decision-making.

3. To identify behavioral biases associated with social media-
driven investing.

4. To evaluate predictive relationships between social media
dependency and investment behavior.

4. Research Methodology

The study adopts a descriptive and analytical research design.
Primary data was collected using a structured questionnaire
distributed among 150 millennial respondents. The sampling

method used was convenience sampling.
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Data analysis was conducted using SPSS software. Statistical
techniques applied include descriptive statistics to understand
distribution  patterns, Chi-square tests to determine
associations, Pearson correlation to measure strength of
relationships, regression analysis to identify predictive
influence, and ANOVA to compare group differences.

The independent variable in this study is social media exposure
to financial content, while dependent variables include
financial literacy and investment behavior.

5. Data Analysis and Interpretation

Descriptive statistics indicate that 43% of respondents show
high reliance on social media for financial advice, 43% show
moderate reliance, and 13% show low reliance. This suggests a
strong dependency on digital financial content.

The Chi-square test result (y> = 22.84, p < 0.05) confirms a
significant association between social media exposure and
investment decisions. Pearson correlation (r = 0.648) indicates
a strong positive relationship between finfluencer engagement
and perceived financial literacy.

Regression analysis shows R Square = 0.494, meaning 49.4%
of the variation in investment behavior can be explained by
social media influence. ANOVA results confirm statistically
significant differences across varying dependency levels.

6. Discussion

The findings suggest that finfluencers play a critical role in
increasing financial awareness and encouraging market
participation among millennials. Many respondents reported
starting investments after consuming influencer content.

However, the study also reveals that high dependency on
finfluencers correlates with impulsive decision-making and
speculative trading patterns. Emotional triggers such as fear of
missing out and viral investment trends significantly impact
investor psychology.

Therefore, while finfluencers contribute to democratizing
financial education, excessive reliance without critical
evaluation can increase financial risk exposure.

7. Implications

Policy makers should consider implementing clear disclosure
norms for financial content creators. Certification requirements

misinformation.

Educational institutions should incorporate structured financial
literacy programs that teach risk assessment, diversification
principles, and long-term investment strategies. Investors must
be encouraged to cross-verify information before making
decisions.

Financial platforms can also introduce warning systems to alert
users about high-risk investment trends driven by social media

hype.

8. Conclusion

The finfluencer phenomenon represents both empowerment
and risk. Social media has made financial markets more
accessible and inclusive for millennials. Awareness levels have
increased significantly due to simplified and engaging content.

However, behavioral biases and speculative tendencies have
also intensified. Balanced regulation, investor education, and
responsible content creation are essential to ensure that digital
financial influence results in sustainable wealth creation rather
than financial instability.

Future research can expand the sample size and include
comparative studies across different age groups and geographic
regions to provide broader insights.
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